
Programming 

121
Queer Prom 

ATTENDEES

126
Rainbow Pioneer 

PARTICIPANTS 

235
Trans+ 
PARTICIPANTS

The Center serves as a one-stop hub for resources 
and connection, expanding its impact in 2025 
with record-breaking Pride in the CLE attendance 
and new eastside programming that reached even 
more members of the community.

41% 

COMMUNITY 
REACH

FACEBOOK STATS • 2025

INSTAGRAM STATS • 2025

3,742
New followers

2.9
Million views across 
stories, posts, reels, and 
collaborative content

302,140
Views across posts, 
stories, and shares

467
New followers

The POL programming 
aims to spread accurate 
information about HIV/AIDS, 
STIs, and other health topics

PoL 
PROGRAMMING

7,713
Services, 
materials,  
and referrals 
delivered

371
STI & 
HIV tests 
administered 
by community 
partners housed 
at the Center

4,226
Outreach 
engagements

183
Clients served 

76% 
Very Low or Low Income

57% 
Unemployed at Intake

43% 
Unhoused at Intake

Resource 
Navigation

441 
Services provided

POPULAR OPINION LEADERS

For more information, events, and how to support The Center, visit  lgbtcleveland.org.

Email 
open rate

539 
RECEIVED  

Grocery Assistance

MISSION AND VISION The mission of the LGBT 
Community Center of Greater Cleveland is to enrich 
the lives of the diverse LGBTQ+ community through 
advocacy, support, education and celebration. Our vision 
is to ensure the LGBTQ+ community is embraced and 
celebrated as an integral part of the thriving Northeast 
Ohio region. 

86
QYou 
PARTICIPANTS

436
School-Based 
PARTICIPANTS



16
Corporations/ 
Organizations 
participated

VOLUNTEERING

2,980
Hours of volunteer 
time were donated to 
the Center in 2025

361 
Community 
volunteers

30 Events 
supported by volunteers 
in 2025

Education and 
Training: 

20
Workshops and 
trainings

SUPPORTERS

FINANCES

223 
donations from  
126 organizations/ 
corporations

CORPORATIONS/ORGANIZATIONS

2,067
donations by 850 
individual donors

INDIVIDUALS

2,290 gifts
from 976 unique donors

RECURRING

1,101 recurring gifts 
by 148 unique donors

*Unaudited 2025 data

BEST SEASONAL 
FESTIVAL 
OR EVENT 

# OF ATTENDEES

42,000
68% increase 
from 2024

# MARCHING

15,000
25% increase 
from 2024

PERFORMERS/ENTERTAINERS:

16 
Acts on the 
Speak Out Stage

Acts on the 
Main Stage27

239 
New followers

1,633 
New followers

1.1 million 
views across stories, posts, 
reels, and collaborative content

Sponsors and 
advertisers

120

$391,977

$3,215,763

Total
Expenses

Programmatic 
$720,496

Administrative 
$467,519

Corporate/
Organization

Donations
5.09%

Staffing
$1,771,376

**TO VIEW Grant Partners 
visit  lgbtcleveland.org/2025-annual-report

Individual Donations
14.67%

Pride in the CLE 
2025
18.01%

In-Kind 
Donations
0.16%

Earned Income
2.57%

Other Events
0.69%

Development
$256,370

Grants**
58.81% Funding 

Sources


